" SITUATION

Kovitz Investment group helps high net worth individuals, entrepreneurs, professi
and Fortune 500 executives manage their financial health by maximizing return
minimizing risk. In 2007 the company realized that the time was right to invest i
most valuable asset, the Kovitz Brand. With this in mind, the senior managemen
Ted Pincus, a pioneer developer of the Investor Relations Industry to introduce a

brand vision for the company and bring on the agency to develop the creative w
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YES. THAT’S THE AVERAGE ANNUAL NET RETURN OUR CLIENTS HAVE
EARNED OVER THE PAST TEN YEARS, BASED UPON OUR INDEPENDENTLY
AUDITED CORE EQUITY COMPOSITE. IT COMPARES WITH THE S&P 500
AVERAGE RETURN OF 8.4% OVER THE SAME PERIOD.

As we reflect on our past 10 years serving high net worth individuals and institutions,
and reaching One Billion Dollars under management, we would like to thank our clients.
Our greatest sense of gratification stems from the fact that we have been able to convert

your trust and patience into long term rewards.
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312. 334.7300 r 312. 334.7308 222 W. Adams St., Suite 2160, Chicago, IL 60606 www.kig-llc.com

IMPLEMENTATION

Logo Design: After a long quest for the right
character, IS developed a logo with stylized
owl symbol and integrated a tagline - ‘Capital
|deas’ in emerald green color, which appeals
to the client in the ?inoncial industry.

Marketing Materials: | Imagine Studio
extended the new branding into stationery, a
corporate brochure and new print advertising
campaign.

RESULTS

The new brand was enthusiastically adopted
by the company. Portfolio Managers report
that it is now easier for them to present infor-
mation to their clients having a consistent and

unified brand.



